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•

            Already, millions of consumers in Latin America have gone online

•

           Close to 1000 access providers are already operating 

 throughout  region

Source: IDC Latin America, 1999
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[image: image5.wmf]Gov'ts and Industry need to keep pace

•

Ensuring access opportunities to all citizens of Latin America

•

Developing and implementing regulatory regimes, or forbearing

from regulation -- “smart government,” to enable market-oriented

innovation and electronic  commerce

•

Working bilaterally and multilaterally to create a seamless

environment for the  electronic exchange of goods, services,

information and capital

•

Recognizing that the “e-commerce value chain” benefits traditional

business and  touches all industry sectors
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•

98% of Latin American Internet accounts presently rely on analog

dial-up service

ü

Phones per 100 people range from 11 in Brasil, Mexico and Venezuela to 15

in Colombia, 18 in  Chile, and 24 in Argentina.

ü

Most users are paying high per-minute fees for accessing the internet  

•

Faster delivery is prohibitively expensive

ü

Dedicated lines operating at just 128 Kbps currently cost, on average,

US$1020 per month 

ü

Cable and ISDN cost about US$55 per month

ü

Wireless and DSL are each around US$300 per month

ü

Such alternatives are not yet widely available

 

 

Sources: Goldman Sachs Investment Research, 2000; IDC Latin America, 1999
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•

The value chain demonstrates that “connection” in the new era is not 

limited to

telecommunications.  Our work plan seeks to:

ü

Increase access to the tools of electronic commerce, from hardware to software 

to

telecommunications  infrastructure

ü

Create a legal framework that permits online transactions and contracts 

ü

Provide mechanisms for online payment that are easy and trustworthy for the

consumer, the merchant, and  financial institutions

ü

Empower small businesses to succeed in the new information economy

ü

Protect intellectual property online  

ü

Safeguard online consumers from deceptive practices

• Government and industry cooperation is also needed to complete the E-Value Ch

ain:

 

ü

 Accelerate customs clearances and lower trade barriers

ü

 Improve transportation infrastructure, including express delivery services

ü

 Ensure careful handling of personal data online
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